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allmarketing@radiocopywriters.com

1



1 BONUS BITS COPYRIGHT
& DISCLAIMER

1 SPOTTED IN THE WILD

3 HERE: TAKE MY CARD

5 THIS IS YOUR COPILOT SPEAKING

6 10 SIMPLE MISTAKES

7 MAKE THE BEST OF 
CONFERENCE BREAKS

9 WHAT NOT TO DO AT A
CONFERENCE

11 CONFERENCE CALL BINGO

12 IS YOUR SCRIPT READABLE?

12 MEETING BINGO

13 GOOD WITH WORDS, 
BAD WITH PEOPLE

15 FEATURE: LESSONS FROM 
THE GOON SHOW

20 THE 4 PILLARS OF SUCCESSFUL, 
LOCAL, RADIO ADVERTISING

21 LEARNING FROM YOUR AUDIENCE

24 LEARNING FROM BOOKS

25 LEARNING FROM PODCASTS

27 LEARNING WHAT IT IS
LEGAL TO SAY

28 5 WAYS TO ELEVATE YOUR 
SCRIPT GAME

29 BALANCING CREATIVITY
& CLIENT OBJECTIVES

31 MENTORS & YOUR GROWTH
32 IS THERE A PERFECT AGE FOR 

YOUR MENTOR?
33 MENTORS KEY QUALITIES
34 IS YOUR MENTOR TUNED TO A 

DIFFERENT FREQUENCY?

35 TRAINING IN SOUND DESIGN

37 CREATING A PORTFOLIO

39 FROM ONE MEDIA TO ANOTHER

41 YOUR DISTINCTIVE VOICE AS A 
COPYWRITER

43 MORE THAN JUST AWARDS

TABLE OF CONTENTS

2Radio Copy Paste MiniMag Bonus December 2024



HERE: TAKE MY CARD!
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Let's be honest, it is possible 
that, some radio copywriters 
among us do become, 
occasionally, just a tiny little bit, 
socially awkward  and this does 
make it hard for us (sometimes) 
to know what to do and how to 
conduct ourselves in such 
strange circumstances.

At the recent Radio Days Asia 
2024 conference, I was 
reminded of this as I saw one 
participant dispensing business 
cards to almost anyone he 
came across.

But this is also true in other 
situations.

So here are my gold nuggets on 
how to effectively hand out your 
business card at networking 
events (like conferences) and 
how to improve your scope for 
making connections and building 
relationships. 

These are but some of the 
strategies to think of:

1. Always Have a Stack of 
Business Cards Within Arm's 
Reach

 Abundant Supplies:
Keep a nice stack of business 
cards quickly and accessibly 
handy, either in your jacket 
pocket, pants pocket, or in a 
goodquality cardholder. 

Easy reach makes it possible; 
fumbling for a card can create 
awkward moments and maybe 
cost you some connections.

2. Have Real Conversations 
First

 Build Rapport: 
Instead of just handing them 
your business card, have a real 
chat with them. 

Listen, ask questions, and show 
real interest in the other person. 

Keeping a smooth giveandtake 
healthy makes the exchange 
feel more personal and thus 
memorable for the recipient than 
a transaction.

Get To Grips With

10 
Business Card 

Strategies

 That CAN and WILL

Make A Difference 

'IF' You Use Them!

By Earl Pilkington
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3. Place Yourself Strategically

 HighTraffic Areas: 
Have a plan when you go to a 
networking event.

Put yourself in areas of high 
traffic, such as near the entry, 
food and refreshment stations, 
or networking pods. 

It reveals opportunities to 
converse and connect.

4. Offer Your Card Naturally

 Smooth Transitions: 
After the conversation has been 
good and helpful, it should be a 
natural transition.

For example, you might say, “It 
was great chatting with you. 
Here’s my card—let’s stay in 
touch.” 

This feels more authentic than 
abruptly handing over your card 
without context.

5. Request Their Card in 
Return

 Give and Take:
Always try to receive a card 
whenever you give yours out.

Doing this not only expands 
your network but also indicates 
that you would like to keep the 
communication channels open.

It allows the relationship to be 
more balanced and gives a 

chance to respond afterwards.

6. Customize Your Presence

 Modify Your Appraisal:
When presenting yourself and 
handing out your business card, 
do so in such a way that it 
corresponds to the exchange 
you had.

Bring up a feature that you have 
already talked about to enhance 
the relationship and your card.

7. Send a Reminder as Soon 
as You Can

Brief Communication:
Post the occasion, get in touch 
with people you had interactions 
with.

A simple message or an email 
regarding the matter you 
discussed can help in making 
the relationship and in gaining 
visibility.

You should do this at a 
timeframe of 24 upto 48 hours 
after the meeting.

8. You can Use Touchless 
Business Cards

 New Contact Systems:
With the world after the 
pandemic, it is recommended 
that you have digital business 
cards.

You can use QR codes or 
websites to send your digital 

card so that the recipient can 
capture your details without 
having to touch anything.

9. Be mindful of Cultural 
differences

Respect Local Customs:

Business card Exchange has 
cultural norms attached to it.

In some cultures, for instance, it 
is common to give and receive 
the cards using both hands.

Learning these details helps you 
interact better and be more 
respectful of the person next to 
you.

10. Keep Your Cards Updated

Have uptodate business cards 
with your current contact 
information & professional 
details.

An old card could cause 
confusion and followup lost.

And there you have it.

Remember, it is not about 
distributing cards; it is about 
creating that more to help your 
career.

<ENDS>
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I saw some amazing business cards at the RADIO DAYS ASIA 2024 conference, from QR 
codes to die cut cards, cards with built in RFID chips and the traditional business card  
each suited the person and the industry they worked for. Use the card that suits you!
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Have you heard of Microsoft's 
Copilot? 

It has been out for a while but 
we didn't know about this 
function until recently.

It's an AIdriven assistant that 
opens up a suite of functions 
through a conversational chat 
interface.

Copilot's main features include, 
but are not limited to: 
Information Retrieval and 
Generation.

In addition, Copilot is capable of 
searching for information and 
generating the following, and 
more: 
Text summaries
Emails
Written responses
Some coding
And even Image Creation

This tool operates in a chat 
environment where users type 
requests and Copilot returns the 
information or content 
requested. 

For example, asking Copilot to 
summarize a memo in two 
sentences would return a short 
summary displayed in the chat

BUT. the BEST feature.
"Use your voice", if you have a 
desktop microphone that is!
Here's how you do it:

1. First, open Copilot. You'll 
notice a little microphone icon, 
that's your key to voice control.

2. Click on that mic icon, and 
Copilot will let you know it is 
ready to listen.

3. Now, just begin to talk. It is 
pretty good at recognizing what 
you are saying, too.

Your words will now appear in 
the box as you speak.

4. The cool part?
Copilot not only types out its 
response, but "it talks back to 
you too!" And don't worry, it's 
actually pretty easy to 
understand.

But if you are having issues with 
your microphone (like we had), 
no sweat, here is a quick fix:
1. Close Copilot for a second.
2. Hit the Windows key and 'I' 
together to open Settings.
3. Click on 'Privacy & security'.
4. Scroll down to 'App 
permissions' and click on 
'Microphone'.
5. Turn on 'Microphone access'.

Then all you need to do is 
restart Copilot, and voilà!

Give it a shot yourself.
<ENDS>

THIS IS 
YOUR 
COPILOT
SPEAKING
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YOU SHOULD
TRY TO STOP YOUR 

CLIENTS FROM MAKING
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10 SIMPLE
MISTAKES

We have all been there  you have a client who is only 
interested in having the worst possible radio script  just 
because they want to make money.

Here are our top 10 mistakes that we have seen clients 
make... AND 10 ways to help them avoid making 
them, suggest instead some solutions...

DON'T SAY:
Discount

Basic

Cost

Buy Now

FREE

Cheap

Hurry

Guaranatee

Deal

Sign Up

SAY INSTEAD:
20% OFF

Essential

Investment

5 Spots Left

Complimentary

Affordable Quality

Limited Time Offer

Promise

Exclusive Offer

Join our Community
By being specific, you give people a reason to take note of the price/product/service.

It's not a basic need, its something that is essential, and everyone should have one, do you?

If you point out that it isn't a cost, it's an investment in their future, they might miss out.

Speaking of missing, the scarcity of the price/product/service can move people to buy.

It's not free, free has been over used, but complimentary, yes please!

It's never cheap! There's always a cost, but if it is affordable and quality made, yes thanks.

Hurry, and limited are okay, but a limited time offer is better.

You don't guarantee something (businesses can weasel out of that), but a promise?

It's not a deal, or a hot deal, it is an exclusive offer! You heard it here! This is exclusive!

Never ask people to sign up. Instead ask them to join their community!
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MAKE THE BEST OF
CONFERENCE BREAKS

When you're hobnobbing at a 
conference during one of those 
breaks, the way you act can 
really make or break your 
chances to forge some solid 
connections and hit the jackpot 
with opportunities.

Now, let's chew over some top
notch tips on how to slickly 
handle yourself during these 
pauses:

1. Be Approachable and 
Friendly
Flash That Smile: 
A genuine grin paired with eye 
contact is like rolling out the red 
carpet for 
chitchat.

Such a simple gesture does 
wonders in making folks feel 
they wanna chat with ya.

Open Body Language: 
Keep it casual  avoid folding 
your arms tight or turning away.

Stay open and chillaxed so 
people know you're up for a 
good conversation.

2. Get Ready To Talk
Dive into chats by kicking off 
your own introduction.

Seriously... Don’t just stand 
there waiting! Get proactive  
wander up to someone nearby 
and introduce yourself. 

Even something as easybreezy 
as "Hey there, I’m [Your Name]. 
What’s bringing you here?" gets 
things started.

Ask OpenEnded Questions: 
Spark exchanges by tossing out 
questions that need more than 
yeornay answers. 

For instance, “What session 
caught your fancy so far?”

This opens doors for them to 
spill their thoughts and vibes.

3. Tune In
Show Genuine Interest: 
When someone's dishing 
stories, truly listen  you know?

Nod now and then; throw in 
reactions that say loud 'n' clear 
you're all ears. 

Building this kind of rapport 
ramps up meaningful convos big 
time!

Avoid Interruptions: Let ‘em 
wrap before jumping in yours  it 
preaches heaps about 
respecting what they've got 
simmering under those hoods of 
theirs... fosters richer chats too!

4. Arm Yourself With Chat 
Starters By Thinking Up 
Topics Ahead Of Time: 
Prime yourself by having few 
starter lines tailored around 
event themes/trendy industry 

talk  keeps talks alive and also 
paves the way for deeper 
journeys through discussions 
without ahitches whatsoever…

5.Nail Networking With 
Purposeful Intentions;
Before the break, decide on
specific outcomes you want 
to achieve, such as meeting a
certain number of new people 
or connecting with someone 
in a specific role.

This focus can guide most, if 
not all of your interactions.

 Be Mindful of Time:
While it's important to 
engage, be aware of how 
long you spend with each 
person.

Aim for short and balanced 
conversations that allow you 
to connect with multiple 
attendees.

6. Respect Personal 
Space and Boundaries
 Be Mindful of Proximity:
Maintain a comfortable 
distance when talking to 
others.

Invading personal space can
make people uncomfortable, 
so do be very aware of their 
body language, and move 
closer or further away as 
required.
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 Avoid Eavesdropping:
Please respect other peoples 
conversations.

If you overhear something
interesting, wait for an
appropriate moment to join in
rather than intruding.

7. Exit Conversations
Gracefully
 Know How to Wrap Up:
If a conversation is winding
down or you want to move 
on, politely excuse yourself.

You might say, "It was great
chatting with you! I hope to
connect again later," or "I 
need to grab a drink, but let's
exchange cards."

Suggest Future Contact:
If you feel a connection, 
express interest in staying in 
touch.

Offer to exchange business
cards or connect on LinkedIn.

8. Follow Up After the
Conference
 Take Notes:
After conversations, jot down
notes on the back of business
cards or in a notebook.

This will help you remember 
key details for follow up
communications.

 Send Follow Up Messages:
A few days after the 
conference, reach out to the 
people you met.

Personalize your messages 
by referencing what your 
conversation was to reinforce 
the connection.

9. Participate in Group
Discussions
 Join Small Groups:
If you see a group of people
engaged in conversation, 
don't hesitate to join in, if and 
when appropriate.

Introduce yourself and
contribute to the discussion.

 Facilitate Inclusivity:
If you notice someone 
standing alone, invite them 
into the conversation.

This not only helps them but
also reflects well on you as a
connector.

10. Stay Positive and
Professional
 Maintain a Positive 
Attitude:
Approach conversations with
enthusiasm and positivity.

Avoid complaining, as this
creates negative impressions.
 
Represent Yourself Well:

Remember that networking is
about building relationships.

Be professional in your
demeanor, speech, and 
actions, as these interactions 
can impact your reputation.

In Conclusion:
Networking breaks are 
valuable opportunities to 
connect with peers, industry 
leaders, and potential 
collaborators.

By being approachable,
engaging in meaningful
conversations, listening 
actively, and following up 
afterward, you can maximize 
your networking potential and 
build lasting professional 
relationships.

Remember, the goal is not 
just to collect business cards 
but to create some genuine 
connections that can benefit 
your career in the long run.

<ENDS>
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topics of interest that they were particularly passionate about.
Do take the time to plan out what and who you want to see and you will get even more out 
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WHAT NOT TO DO
AT A CONFERENCE!

When attending a conference, 
certain behaviors can hinder 
your experience and that of 
others. 

So what shouldn't you do?

Here's a comprehensive list of 
what not to do at a conference, 
ensuring you make the most of 
the opportunity while maintaining 
professionalism.

1. Arrive Late

Punctuality is crucial at 
conferences. 

Arriving late can disrupt 
sessions and shows a lack of 
respect for the speakers and 
attendees. 

Aim to arrive early to settle in, 
network, and prepare for the 
event.

2. Neglect to Prepare

Failing to prepare for the 
conference can lead to missed 
opportunities. 

Review the agenda in advance, 
identify sessions of interest, and 
familiarize yourself with the 
speakers.

Preparation ensures you can 
engage meaningfully in 
discussions.

3. Dress Inappropriately

Your attire reflects your 
professionalism. 

Dressing too casually or 
inappropriately for the event can 
create a negative impression. 

Always consider the 
conference's culture and dress 
code when choosing your outfit.

4. Use Your Phone 
Excessively

Constantly checking your phone 
or texting during sessions is 
disrespectful to speakers and 
fellow attendees. 

Keep your phone on silent and 
avoid distractions.

If you must use it, do so 
discreetly and only during 
breaks.

5. Monopolize Conversations

While networking is important, 
dominating conversations can 
alienate others. 

Be mindful of allowing everyone 
to share their thoughts and 
experiences.

Practice active listening and 
encourage others to contribute.

6. Neglect Networking 
Opportunities

Conferences are prime 
networking opportunities.

Don't shy away from introducing 
yourself to new people. 

Radio Copy Paste MiniMag Bonus December 2024
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Engage in conversations, 
exchange contact information, 
and follow up after the event.

7. Ignore the Agenda

Straying from the conference 
agenda can disrupt the flow of 
sessions. 

Stay focused on the topics at 
hand and avoid introducing 
unrelated subjects unless it's a 
designated discussion period.

8. Engage in Side 
Conversations

Having side conversations 
during presentations is 
disruptive. 

If you need to discuss 
something, step outside or wait 
for breaks. 

Respect the speaker and fellow 
attendees by giving your full 
attention.

9. Overindulge in Food and 
Drink

While networking events may 
offer food and beverages, 
moderation is key.

Overindulging can lead to 
unprofessional behavior and 
negatively impact your 
reputation.

10. Fail to Follow Up

After the conference, neglecting 
to follow up with contacts can 
waste networking opportunities.

Send thankyou notes or 
connect on LinkedIn to maintain 
relationships and express 
appreciation for conversations.

11. Skip Sessions

Attending a conference is an 
investment in your professional 
development.

Skipping sessions can mean 
missing valuable insights and 
networking opportunities. 

Commit to attending as many 
sessions as possible.

12. Be Unapproachable

Maintaining an open and friendly 
demeanor is essential for 
networking. 

Avoid crossing your arms or 
appearing disinterested.

Smile, make eye contact, and be 
open to conversations.

13. Disregard Speaker 
Etiquette

Respect speakers by not 
interrupting them or engaging in 
loud side conversations. 

If you have questions, wait for 
the designated Q&A time.

14. Multitask During Sessions

Focusing on multiple tasks 
during presentations can lead to 
missed information. 

Stay engaged by taking notes 
and participating in discussions.

15. Ignore Cultural Differences

Conferences often attract a 
diverse audience. 

Be mindful of cultural differences 
in communication styles and 
etiquette. 

Show respect and adaptability to 
ensure inclusive interactions.

16. Be Negative or Critical

Complaining about the 
conference or expressing 
negativity can create a toxic 
atmosphere. 

If issues arise, address them 
constructively and privately with 
organizers rather than voicing 
complaints publicly.

17. Fail to Engage with 
Exhibitors

Exhibitors are there to share 
valuable resources and 
information. 
Neglecting to visit their booths 
can mean missing out on useful 
tools and networking 
opportunities.

Take time to interact with 
exhibitors and learn about their 
offerings.

18. Avoid Asking Questions

Asking questions is a vital part of 
learning and engaging at 
conferences. 

Don't hesitate to seek 
clarification or further information 
during sessions.
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It shows your interest and can 
lead to deeper discussions.

19. Forget to Bring Business 
Cards

Business cards are essential for 
networking. 
Forgetting to bring them can 
hinder your ability to connect with 
others. 

Always carry an ample supply to 
share with new contacts.

20. Neglect SelfCare

Conferences can be exhausting. 
Failing to take breaks, to hydrate, 
and manage your energy can lead 
to burnout.

Conclusion

By avoiding these common pitfalls, 
you can maximize your conference 
experience, foster meaningful 
connections, and enhance your 
professional reputation.

Remember, conferences are not 
just about learning; they are also 
about building relationships and 
growing your network. 

Approach each event with 
professionalism and an open mind, 
and you'll leave with valuable 
insights and connections that can 
benefit your career.

<ENDS>

CONFERENCE CALL BINGO
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MEETING BINGO

IS YOUR SCRIPT READABLE?
It is all well and good having gotten that script down to your word count, but is it readable?

Use this short checklist to see if you have ticked all of the boxes for you... your client...
AND your voice talent.

[   ]   Have you checked ALL of the Spelling and Grammar?

[   ]   Have you made sure that the business name (or clients name) is correctly spelt?

[   ]   Have you broken up long sentences? i.e.: No more than 25 words?

[   ]   Is the script in an active voice?

[   ]   Have you corrected any redunant expressions?

[   ]   Have you used minimal jargon?

[   ]   Have you done a tone analysis (i.e.: is it the same tone ALL of the way through?)

[   ]   Have YOU read it out loud? Did you have to correct yourself when you did it?

Radio Copy Paste MiniMag Bonus December 2024



GOOD WITH WORDS, BAD 
WITH PEOPLE... (EXTRACT)

Reflections on a life in the 
trenches as a U.S. radio 
copywriter who had to deal with 
clients for over 30 years.

Fellow wordslingers and 
airwave enthusiasts standby for 
a rejected sample of my 
autobiography  why rejected?

Because the libel lawyers 
said I couldn't say or 
reveal the names of 
people that I wanted to, 
so for now, back to the 
drawing board while you 
enjoy this rough first draft 
introduction sample.
Enjoy.

J.T.

As a radio copywriter, 
I've seen it all... “the good,
 the bad, and the 
downright hilarious, from 
crafting earcatching 
spots to juggling client 
expectations, and you'll 
see why I had a reputation
of being good with words, 
but bad with people."

When Clients Think They're 
Don Draper (But They're More 
Like Dwight Schrute)

Let me tell ya, there's nothing 
quite like a client who thinks 
they're God's gift to advertising. 

They waltz in, humming some 
offkey jingle they cooked up 
while shampooing, convinced 
they've struck gold.

I once had a guy let's call him 
"Car Lot Carl" who was dead set 
on a campaign where listeners 
were supposed to honk if they 
loved savings as they drove past 
his business. 

I tried to explain that we're in the 
business of selling cars, not 
causing traffic jams, but Carl 
wasn't having it. 

Spoiler alert: the only thing that 
campaign drove was people 
nuts, and noise complaints from 
the businesses around him until 
he stopped the campaign.

RadioIsNotTwitter

These days, everyone's got 
social media on the brain. 
I can't tell you how many times 
I've had to gently remind folks 
that no, we can't make hashtags 

audible, and no, people can't 
"swipe up" on their car radios. 

There was this one tech startup 
“picture a bunch of kids fresh out 
of college with more energy than 
sense“ who wanted to cram their 
ad full of "@" mentions and 
hashtags.

I had to bite my tongue to keep 
from asking if they thought 
listeners were going to scribble 
down Twitter handles while doing 
70 on the freeway.

Champagne Dreams on a Beer 
Budget

AND, don't get me started on the 
budget battles. 

I swear, some clients think we've 
got a magic wand that can turn 
their pocket change into a Super 
Bowlworthy spot. 

I remember this one small 
business owner who wanted the 
works “celebrity voiceover, 
original symphony, the whole 
nine yards“ for less than the cost 
of a large pizza. 

When I broke the news that we 
couldn't exactly get Morgan 
Freeman to read their ad for $50, 
they decided to DIY it. 

Let's just say the result was... 
unique. 
And not in a good way.

"But My Nephew Says..."

Here's a fun game: take a shot 
every time a client starts a 
sentence with "But my nephew 
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says..." (Actually, don't. I don't 
want to be responsible for any 
liver damage.) 
It's amazing how often folks will 
ignore decades of industry 
experience in favor of advice 
from their cousin's roommate's 
dog walker who once made a 
YouTube video that got 100 
views.

I had this one client who was 
adamant about running their ads 
at 3 AM because the rates were 
dirt cheap. 

I tried explaining that unless 
their target audience was 
insomniacs and night shift 
workers, it might not be the best 
strategy. 

But nope, they knew best. 
Shockingly, their latenight 
carpet cleaning service didn't 
exactly take off.

Keeping Your Sanity (And 
Your Clients)

Now, don't get me wrong.
It's not all headaches and 
facepalms. 

Over the years, I've learned that 
a little patience, a lot of 
education, and a healthy sense 
of humor go a long way. 

Sometimes, you've gotta be part 
copywriter, part therapist, and 
part miracle worker.

I've found that showing clients 
real results, walking them 
through the process, and 
occasionally letting them win the 
small battles can help you win 
the war.

And hey, at the end of the day, if 
you can turn their wild ideas into 
something that actually works, 
you'll be their hero.

So here's to all you radio 
copywriters that are still out 
there, navigating the wild world 
of client relations, and plugging 
away at your keyboards (or 
should that be that pecking 
away at your keyboards?) 

Keep your pens sharp, your 
ideas sharper, and your BS 
detectors on high alert. 
And remember, in this business, 
sometimes the best copy comes 
from the craziest clients “you 
just gotta know how to tune in to 
the right frequency."

Now, if you'll excuse me, I've got 
a client who wants to know if we 
can make their radio ad smell 
like their product. 
Wish me luck!

<ENDS>
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LESSONS FROM
THE GOON SHOW!
This article came fully 
formed in my inbox by a 
group of 3 radio copywriters 
working together in the UK.

They had taken it upon 
themselves some time ago 
to create a learning 
experience during the UK's 
Covid Lockdowns.

Each participant listened to 
4 episodes of the show, and 
also read the scripts for 
those episodes, to see if 
they would inspire creative 
radio commercials.

Here we are a couple of 
years on... and the results?

A Very Short History of 
Post War Absurdity

The Goon Show was a 
groundbreaking British 
radio comedy that aired 
from 1951 to 1960 on BBC 
Home Service. 

Created by Spike Milligan, 
with performances by Harry 
Secombe, Peter Sellers, 
and initially Michael 
Bentine, it started as "Crazy 
People" before becoming 
"The Goon Show."

Set in the postWorld War II 
era, the show combined 
surreal humour and absurd 
sketches with innovative 
sound effects. 

Its unique style featured 
silly plots and memorable 
catchphrases, 
distinguishing it from other 
comedies of the time.

With 238 episodes, The 
Goon Show greatly 
influenced future comedy, 
inspiring shows like Monty 
Python's Flying Circus. 

It also reached audiences 
in countries like Australia 
and the U.S. 

Celebrated for its creative 
use of sound, The Goon 
Show pushed the limits of 
what radio comedy could 
achieve.

#1 A Radio Veterans 
Point of View

I've always believed that 
the key to crafting truly 
memorable radio adverts 
lies in thinking outside the 
box. 

And what better way to 
spark that creativity than by 
delving into the anarchic 
world of classic British radio 

comedy, specifically... 'The Goon 
Show,' a veritable masterclass in 
audio innovation that can teach us 
volumes about writing captivating 
radio commercials.

Also, I was not going to miss the 
opportunity to share an important 
part of my childhood with my team 
members, and perhaps, give them 
some inspiration.

Mastering the Art of Wordplay

One of the show's hallmarks was 
its brilliant use of wordplay and 
puns. 

Characters would engage in rapid
fire exchanges filled with double 
entendres and clever linguistic 
tricks. 

This approach can be incredibly 
effective in radio advertising, 
where a wellcrafted play on 
words can make your message 
stick in the listener's mind long 
after the advert has ended.

Creating a Theatre of the Mind

'The Goon Show' excelled at 
painting vivid pictures in the 
listener's imagination using sound 
effects and dialogue. 

FEATURE
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This 'theatre of the mind' 
approach is crucial in radio 
advertising, where we must 
create entire worlds within a 
30second spot.

By studying how the Goons 
used sound to transport their 
audience, we can learn to 
craft commercials that are not 
just heard, but experienced, 
and also encourages multiple 
listens to get every nuance 
and inside joke.

The Element of Surprise

Perhaps the most valuable 
lesson we can take from 'he 
Goon Show' is the power of 
the unexpected. 

The show constantly 
subverted audience 
expectations, keeping 
listeners on their toes and 
eager for more, from travelling 
by bagpipes from one end of 
the country to the other, to 
conversations that came truly 
left of centre between Minnie 
Bannister and Henry Crun, or 
the scheming plans of 
Bloodnok and Grytpype
Thynne.

In radio advertising, this 
element of surprise can be the 
difference between a 
forgettable spot and one that 
captures the audien's 
attention and imagination.

Practical Applications

So, how can we apply these 
lessons to our copywriting? 

Here are my top 5 ideas:
1. Embrace absurdity: 
Don't be afraid to pitch 
outlandish concepts. 

A talking cheese wedge 
selling financial services 
might be just the hook you 
need.

2. Play with words: 
Craft slogans and taglines 
that leverage clever wordplay.

It's not just about being 
clever; it's about being 
memorable.

3. Paint with sound: 
Use sound effects creatively 
to transport your listeners to 
different environments or 
situations.

4. Subvert expectations: 
Start your advert one way, 
then take a sharp left turn.

The surprise will keep 
listeners engaged.

5. Find the humour: 
Even serious products can 
benefit from a lighthearted 
approach. 

A chuckle can go a long way 
in building brand affinity.

By incorporating these 
elements into our work, we 
elevated our scripts from 
mere background noise to 
captivating audio experiences 
that listeners actually look 
forward to hearing.

So, the next time you're 
struggling with a brief, tune 

into an episode of 'The Goon 
Show', you might just find the 
spark of madcap genius you 
need to create your next 
awardwinning radio spot. 
In the words of Eccles, one of 
the show's most beloved 
characters, "Everybody's got 
to be somewhere." 

Let's make sure our adverts 
are somewhere worth 
listening to.

#2 From Goons to Gold: 
How 'The Goon Show' 
Revolutionised My Radio 
Copywriting

As a fledgling copywriter in 
the bustling world of UK 
advertising, I thought I had a 
decent grasp on crafting radio 
commercials. 

That is, until we decided to do 
this exercise. 

Little did I know that this 
chance encounter would 
completely transform my 
approach to writing radio ads.

A Serendipitous Discovery

It all started when "The Goon 
Show" was bought up during 
a brainstorming session. 

Intrigued, we dove into the 
BBC archives (actually I found 
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my episodes on YouTube) and 
found myself transported to a 
world of absurdist humour and 
linguistic acrobatics. 

I also discovered my new 
heroes.

Embracing the Absurd
One of the first things that 
struck me about 'The Goon 
Show' was its fearless 
embrace of the absurd. 
These comedy pioneers 
pushed the boundaries of 
what was possible in audio 
entertainment, creating 
surreal scenarios that played 
out entirely in the listener's 
imagination. 

I realized that my radio scripts 
had been far too safe and 
conventional. 

Why describe a mundane 
office when you could 
transport the audience to a 
cheese factory on the moon?

Or living inside an oven as it 
travelled by sea from Africa 
back home to the UK.

The Power of Wordplay
I found that The Goons were 
masters of wordplay, puns, 
and clever linguistic tricks, 
plus spectacular sound 
effects. 

This opened my eyes to the 
potentially untapped language 
of weird word associations in 
radio advertising. 
I found that they not only 
made the ads more 
entertaining but also more 
memorable.

Painting Pictures with 
Sound
'The Goon Show' excelled at 
creating vivid mental images 
using nothing but sound 
effects and clever dialogue.

This 'theatre of the mind' 
approach revolutionized how I 
thought about my radio 
commercial scripts. 

I started to see each 
commercial as an opportunity 
to create an entire world 
within a 30second spot, 
using sound to transport 
listeners and make the 
product or service come alive 
in their imagination. 

From the cliff tops of Bexhill
onSea to the Bank of 
England's Vaults.

The Element of Surprise
Perhaps the most valuable 
lesson I learned from 'The 
Goon Show' was the power of 
the unexpected. 

I began to subvert audience 
expectations in my scripts, 
keeping listeners engaged by 
constantly surprising them. 

A commercial for a lawn 
mower might start in a typical 
garden, only to reveal that it's 
actually on a spaceship 
hurtling through the galaxy or 
having clocks chime with the 
rhythm of someone 
staggering as they walked.
Practical Applications
Inspired by the Goons, I've 
started implementing these 5 
techniques in my work:
1. Embracing absurdity: 

I am no longer afraid to pitch 
outlandish concepts. 

A recent ad for a local bakery 
featured talking croissants 
debating philosophy.

2. Playing with words: I now 
craft slogans and taglines that 
leverage clever wordplay, 
hopefully making them stick in 
listeners minds.

3. Painting with sound:
I now use sound effects 
creatively to build rich audio 
environments that bring 
products to life, instead of dull 
((DOOR OPENS)) instructions 
for the producer, I give a fully 
detailed description that 
paints a picture.

4. Subverting expectations: 
My scripts often take sharp 
left turns, keeping the 
audience engaged and 
entertained.

5. Finding the humour: 
Even for serious products, I 
look for ways to inject light
hearted elements that build 
brand affinity.

A New Perspective
Discovering "The Goon Show" 
taught me that radio 
advertising doesn't have to be 
boring or conventional. 

At the very least I am pitching 
these to clients who honestly 
must think I have lost the plot.

By channelling the spirit of the 
Goons, I'm creating 
commercials that not only sell 
products but also entertain 
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and delight listeners again 
and again. 

So, the next time you're 
struggling with a radio script, 
tune into an episode of "The 
Goon Show" and you might 
just find the spark of madcap 
genius you need to create 
your next awardwinning 
script. 

#3 The Goon Show and 
Modern Radio Ads

As a female radio copywriter 
who's been in the industry for 
over a decade, I've seen 
trends come and go even in 
that short time. 

But one thing that's always 
fascinated me is how some 
people (read that as older 
white men) romanticized the  
legacy of "The Goon Show", 
it's catch phrases often filling 
time in meetings leaving the 
rest of us wondering what is 
happening? 
Having never listened to an 
episode, I wondered why this 
was so? 

Then this experiment was 
suggested, so I went into it 
with a little hesitation, and 
some bias, and began by 
asking... "Could the Goons 

really teach me something I 
could use in modern radio 
advertising?"

What I discovered was a firm 
"YES!"

While the show's surreal, 
longform humour doesnt 
quite fit today's fastpaced ad 
formats, I found that there are 
still some valuable lessons 
we can glean from this iconic 
series.

The Mismatch with Modern 
Formats

Let's face it  the days of 
leisurely radio listening are 
largely behind us. 

In our current landscape of 
30second spots and short 
content, the rambling, 
absurdist narratives of "The 
Goon Show" simply wouldn't 
fly. 

Today's listeners have shorter 
attention spans and expect 
quick, punchy messages that 
get straight to the point.

As much as I adore the show, 
I can't imagine pitching a 
client on a 3minute radio ad 
featuring characters like 
Eccles or Bluebottle. 

Our modern audience wants 
clear benefits and callsto
action, not meandering tales 
about exploding Christmas 
puddings.

Nuggets of Inspiration

However, dismissing "The 

Goon Show" entirely would be 
a mistake. 

As copywriters, we can still 
draw inspiration from its 
innovative approach to audio 
storytelling. 

Here are some elements 
worth considering:
1. Sound Effects Mastery: 
The Goons were pioneers in 
using sound effects to create 
vivid mental imagery. 
While we can't go overboard, 
strategic use of audio cues 
can make our ads more 
immersive and memorable.

2. Unexpected Twists: 
The show's ability to subvert 
expectations kept listeners 
engaged. 

In our ads, we can use 
surprising turns of phrase or 
unconventional scenarios to 
grab attention.

3. Character Voices: 
The distinct character voices 
in 'The Goon Show' added 
depth and humor. 

While we don't have time for 
full character development, 
using contrasting voices or 
ongoing characters can add 
interest to dialoguebased 
ads.

4. Wordplay and Puns: 
The clever use of language 
was a hallmark of the show.

While we need to be more 
direct, a wellplaced pun or 
play on words can make an 
ad stick in listeners' minds.
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Adapting for Modern Ears

The key is to take these 
elements and distil them into 
forms that work for today's 
radio advertising. 

For example, instead of a 
long, surreal narrative, we 
might use a quick, 
unexpected sound effect to 
set up a humorous premise.

Or we could employ a brief 
exchange of witty dialogue to 
showcase a product's 
benefits.

The goal is to capture the 
spirit of 'The Goon Show' 
creativity and apply it in ways 
that resonate with our current 
audience. 

It's about finding that sweet 
spot between engaging 
humour and clear messaging.

Conclusion

While we can't replicate the 
full "Goon Show" experience 
in modern radio ads, we can 
certainly learn from its 
innovative spirit. 

As copywriters, our challenge 
is to take these lessons and 
adapt them to create ads that 
are both effective and 
entertaining. 

So, the next time you're stuck 
on a script, why not put on an 
episode of "The Goon Show"? 

You might just find the spark 
of inspiration you need  just 
remember to keep it short, 
sweet, and to the point.

All photos used in this article were 
are from various archival sources on 
the internet, the photo of the team 
behind this article was supplied.
Thanks again team. 
(Editors)

Want To Know More?

If you want to know more 
about THE GOON SHOW we 
suggest you head to the 
following websites:

Highly recommended: 
The Goon Show 
Preservation Society 
https://goonshow.org

On REDDIT
https://www.reddit.com/r/
goonshow/

On Facebook
https://www.facebook.com/
groups/2392156067/

The BBC
https://www.bbc.co.uk/
sounds/brand/b0072vdz

The Internet Archive has a 
pretty good library of 151 
episodes available at: 
https://archive.org/details/
TheGoonShow1950to1960

Or do a search for "The Goon 
Show Episodes" on your 
favourite search engine and 
you are bound to find many 
fan sites, and libraries with 
episodes available to listen to.

Maybe, you'll find some 
random inspiration amongst 
'The Goons'

<ENDS>
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Earl says: As a long time fan of The Goon Show  this was a fantastic read. 
And I want to say a HUGE thankyou to the three participants, unfortunatley (at the time of 
this being made available), they never replied to my email request about their names and 
who they worked for  please let me know so we can give you credit  YOU ROCK!
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THE 4 PILLARS OF

SUCCESSFUL LOCAL
RADIO ADVERTISING

To achieve more, think of these 4 columns for the 
best results:

R  =  REACH
How many people are you reaching?

Are you reaching enough?
Are you reaching the right people for your 

product or service?

F  =  FREQUENCY
How many times will people hear your 

commercial during that time slot?

C  =  COPY
Your copy must be well written by people who 

know how to market RADIO.
It must have a  Call To Action.

C  =  CONSISTENCY
Do you consistantly advertise over

long periods of time?
Or do you buy when the price is right?

Or only try it when nothing else is working?

Advertising on Radio is an investment, not a 
cost.

Knowing your target audience (their specific 
demographics) should be your  priority.

More importantly  advertising on radio will reach 
a great majority of your audience than say, 
Facebook advertising  as not everyone is on 
Facebook, but the majority of people either wake 
up to radio, listen to radio in the car or at work, 
and on their way home again.

Partnering your radio advertising with a social 
media spend will drive bigger results than just 
doing social media alone.

Radio advertising works if you stick to the 4 
pillars of the right reach, the right frequency, 
having the right copy, and consitantly advertising 
to your clients  who are radio listeners.

<ENDS>
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LEARNING FROM 
YOUR AUDIENCE

In the world of radio 
commercials, one principle 
stands above all others: know 
your audience. 

This golden rule, often 
emphasized in various forms of 
writing, takes on a special 
significance when crafting 
messages for the airwaves. 

As my old copywriting mentor 
used to say to me: "The key to 
all good writing is understanding 
your audience". 

This wisdom, originally applied 
to journalism and general 
writing, is equally crucial in the 
realm of radio advertising.

The Power of Audience 
Understanding

Radio commercials have a 
unique challenge, unlike print or 
visual media, they rely solely on 
audio to capture attention, 
convey information, and 
persuade listeners. 

This limitation makes audience 
understanding not just 
important, but essential. 

When you know your audience, 
you can tailor your message to 
resonate with their needs, 
desires, and pain points, 
creating a powerful connection 
that transcends the limitations of 
the medium.

Why It Matters?

Relevance: 
A wellcrafted radio commercial 
that speaks directly to its 
intended audience is more likely 
to be heard and remembered.

When listeners feel that an ad is 
speaking directly to them, 
addressing their specific 
concerns or interests, they're 
more likely to pay attention and 
act on the message.

Efficiency: 
By understanding your 
audience, you can craft 
messages that cut through the 
noise. 

Radio listeners are often 
multitasking: driving, working, or 
doing household chores.

Your commercial needs to grab 
their attention quickly and hold 
it. 

Knowing your audience helps 
you choose the right words, 
tone, and pacing to achieve this 
efficiently.

Effectiveness: 
Ultimately, the goal of any 
commercial is to drive some 
type of action, be it 
remembering a name, to come 
in and spend in store, to call and 
book, or to go online and book 
or buy.

If you understand your audience 
this allows you to craft callto
action scripts that resonate and 
motivate them to act.
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Strategies for Knowing Your 
Audience

Understanding your audience is 
an ongoing process that requires 
dedication and various 
approaches. 

Here are some strategies to help 
you gain deeper insights into 
your listeners:

Demographic Research
Start with the basics.

Understand the age, gender, 
income level, education, and 
occupation of your target 
audience.

This information forms the 
foundation of your audience 
profile.

How to do it:
 Analyze your stations 
demographics
 Conduct surveys
 Use data from industry reports

Psychographic Analysis
Go beyond demographics to 
understand the attitudes, 
interests, lifestyles, and values 
of your audience. 

This deeper level of 
understanding allows you to 
create messages that truly 
resonate with your listeners.

Key areas to explore:
 Hobbies and interests
 Political and social views
 Lifestyle choices
 Aspirations and fears

Listening Habits
Understanding when and how 

your audience listens to radio 
can significantly impact the 
effectiveness of your 
commercials.

Consider:
 Peak listening times
 Average listening duration
 Preferred types of programs

Social Media Insights
In today's digital age, social 
media can provide valuable 
insights into your audience's 
interests, concerns, and 
language.

Actionable steps:
 Monitor relevant hashtags
 Analyze conversations about 
your brand or industry
 Engage with listeners on social 
platforms.

Feedback and Interaction
Direct feedback from your 
audience can be invaluable.

Create opportunities for listeners 
to interact with your brand.

Methods:
 Callin segments
 Social media polls
 Contests and promotions

Applying Audience Knowledge 
to Radio Commercials

Once you've gathered insights 
about your audience, it's time to 
apply this knowledge to your 
radio commercials. 

Here's how:
Crafting the Right Message
Use your audience 
understanding to create a 
message that speaks directly to 

their needs and desires, how? 
By your language choice, it is as 
analogous as to choosing the 
right attire for any occasion. 

Your commercial should "dress" 
appropriately for your audience.

Choosing the Right Tone
The tone of your commercial 
should match your audience's 
expectations and preferences.

A formal, serious tone might 
work well for a professional 
service targeting executives, 
while a more casual, humorous 
approach might be better for a 
youthoriented product.

Selecting Appropriate 
Language
Use vocabulary and expressions 
that resonate with your 
audience. 

Avoid jargon unless you're sure 
your audience will understand 
and appreciate it.

There are occasions when the 
word "ain't" is more suitable than 
"is not"  choose wisely.

Timing and Placement
Use your knowledge of listening 
habits to determine the best 
times to air your commercials. 

Consider not just when your 
audience is listening, but also 
their likely state of mind at 
different times of the day.

Creating A Compelling 
CalltoAction
Crafting calltoaction that align 
with your audience's preferences 
and behaviors.
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For example, if your audience is 
techsavvy, directing them to a 
website or app might be more 
effective than asking them to call 
a phone number.

Continuous Learning and 
Adaptation
Audience understanding is not a 
onetime task but an ongoing 
process. 

Markets change, trends evolve, 
and audiences shift.

To stay effective, you must 
continuously refine your 
understanding of your audience.

Regular Research
Conduct regular surveys and 
analyze data to keep your 
audience profile uptodate.

A/B Testing
Sometimes hard to do, but by 
testing different versions of your 
commercials you will see which 
resonates best with your 
audience. 

This can provide valuable insights 
into their preferences and 
behaviors.

Stay Informed
Keep up with industry trends, 
cultural shifts, and local events 
that might impact your audience's 
interests and behaviors.

Conclusion

In the world of radio advertising, 
knowing your audience is not just 
important, it's everything. 

It's the foundation upon which 
effective commercials are built, 
the lens through which every 
decision should be viewed. 

By dedicating yourself to 
understanding your audience, you 
transform your radio commercials 
from mere background noise into 
powerful, persuasive messages 
that drive real results.

By knowing your audience inside 
and out, you can craft 
commercials that not only capture 
their attention, but also inspire 
action, creating a lasting impact 
that resonates with them long 
after the airwaves fall silent.

Now the only problem you have is 
convincing the client that you 
know their audience well enough 
to speak to them directly, and for 
them to trust your script to deliver.

<ENDS>

WANT TO 
LEARN MORE 
ABOUT YOUR 

AUDIENCE
CHECK OUT 
THE FREE 
EBOOK:

AT OUR WEBSITE.

IT CONTAINS 
DETAILS ON HOW 
TO CREATE YOUR 

OWN STATION 
LISTENER 

DEMOGRAPHIC AND 
PSYCHOGRAPHIC 

INFORMATION FOR 
YOU TO USE.

DOWNLOAD IT FOR 
FREE, TODAY FROM:

 
radiocopywriters.com

Do you have a station audience 
book or survey data? We have 
heard that some stations have a 
"who our audience is" book. 
If you have one  USE IT!



I like lists, lists of music, movies, 
and yes, lists of books  both 
that I want to read, and have 
read.

So here are the pros and cons 
of upskilling yourself with books 
and online training compared to 
other methods for radio 
copywriters:

Books and Online Training:
Pros:
1. Flexibility: Learn at your own 
pace and schedule
2. Costeffective: Often less 
expensive than inperson 
training or formal education
3. Wide variety of options 
available
4. Can be tailored to specific 
areas of interest
5. Accessible from anywhere 
with an internet connection
6. Uptodate content that can 
be easily revised

Cons:
1. Lack of handson experience 
and immediate feedback
2. Limited networking 
opportunities compared to in
person events
3. Requires selfdiscipline and 
motivation
4. May not provide industry
recognized certifications
5. Can be challenging to find 
radiospecific content

Other Methods (Boot Camps, 
InHouse Training, 
Mentorship):
Pros:
1. Intensive, focused learning 
experiences
2. Handson practice and 
immediate feedback
3. Networking opportunities with 
industry professionals
4. Exposure to current industry 
trends and practices
5. Often taught by experienced 
professionals in the field
6. Can provide motivation and 
inspiration from being around 
likeminded individuals

Cons:
1. Can be more expensive, 
especially for longer programs
2. May require time away from 
work or other commitments
3. Less flexible scheduling
4. Quality can vary depending 
on the provider
5. May not always be tailored 
specifically to radio copywriting

Key Takeaways:
1. Books and online training 
offer flexibility and cost
effectiveness, but may lack the 
immediate feedback and 
networking opportunities of in
person methods.
2. Inperson training and boot 
camps provide intensive, hands
on experiences and networking 

opportunities, but can be more 
expensive and timeconsuming.
3. The best approach often 
combines, using books and 
online courses for foundational 
knowledge, attending workshops 
or boot camps for intensive skill 
development, and seeking 
mentorship for ongoing growth.
4. For radio copywriters 
specifically, it's important to seek 
out resources that focus on 
writing for audio and 
understanding the unique 
aspects of radio advertising, 
regardless of the format chosen.
5. Networking and building 
relationships in the industry can 
be particularly valuable, which 
may be easier to achieve 
through inperson events or 
mentorship programs.
6. The choice between books, 
online training, and other 
methods should be based on 
individual learning styles, career 
goals, budget, and time 
availability.
7. Continuous learning and 
staying updated with industry 
trends is crucial, regardless of 
the method chosen for 
upskilling.

Remember that while books 
are my choice, yours might 
be something else  find your 
favourite and use it.

<ENDS>
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LEARNING FROM BOOKS

WE are compiling a list (for a future issue) of books, tv shows, and movies that showcase 
the radio industry  and we will highlight those that give radio copywriters the props that we 
deserve. If you can think of any shows, movies or books  email us and we will add them to 
our existing list.             Our email address: allmarketing@radiocopywriters.com



25 Radio Copy Paste MiniMag Bonus December 2024

LEARNING FROM PODCASTS
Podcasts have become a recent 
and invaluable resource for  
radio copywriters.

With a wealth of information 
available at your fingertips, you 
can gain insights from industry 
experts, learn practical 
techniques, and stay updated on 
the latest trends in radio 
advertising.

Here's how you can leverage 
podcasts to improve your radio 
copywriting skills:

Finding Relevant Podcasts

Start by identifying podcasts that 
focus on copywriting, 
radio advertising, or audio 
storytelling. 

Some popular options include:
 Copy Chief Radio
 Copyblogger
 Copywriters Podcast
 Hot Copy

These podcasts often feature 
interviews with successful 
copywriters, marketers, and 
business owners who share their 
knowledge and experiences.

Learning the Fundamentals

Many podcasts cover the basics 
of radio copywriting, which are 
essential for beginners, some 
may be too simple for more 
advanced copywriters. 

Writing for the Ear

Radio copy is meant to be 
heard, not read. 

Podcasts often emphasize the 
importance of:
 Using simple, conversational 
language
 Avoiding jargon and complex 
words
 Writing short, punchy 
sentences
 Reading your copy aloud to 
ensure it flows naturally

Time Constraints

Radio ads typically come in 30
second or 60second formats. 

Podcasts can teach you how to:
 Craft concise messages (7585 
words for 30 seconds,150170 
words for 60 seconds)

 Prioritize information effectively
 Make every word count

Advanced Techniques

Podcasts can also offer more 
sophisticated strategies:

Storytelling in Audio

Learn how to:
 Create compelling narratives 
within time constraints
 Use sound effects and music to 
enhance your message
 Develop characters and 
dialogue that resonate with 
listeners

Audience Engagement

Discover techniques for:
 Grabbing attention in the first 
few seconds
 Using hooks that spark 
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curiosity or emotion
 Maintaining interest throughout 
the ad

Industry Insights

Podcasts often feature 
discussions on current trends 
and best practices in radio 
advertising:

 Adapting to changing listener 
behaviors
 Integrating radio ads with 
digital marketing strategies
 Understanding the latest 
research on audio engagement 
and effectiveness

Practical Exercises

Some podcasts provide hands
on learning opportunities:

 Writing challenges with 
feedback from hosts or guests
 Analysis of successful radio 
campaigns
 Tips for recording and editing 
your own spec ads

Networking and Community

Podcasts can connect you with a 
community of likeminded 
professionals:

 Join online forums or social 
media groups associated with 
the podcasts
 Participate in live Q&A 
sessions with podcast hosts
 Attend virtual events or 

workshops promoted on the 
shows.

Continuous Learning

The podcast format allows for 
regular updates and fresh 
content:

 Subscribe to multiple podcasts 
to get diverse perspectives
 Listen to episodes during your 
commute or while doing other 
tasks
 Take notes and revisit key 
episodes for reinforcement

From Theory to Practice

While podcasts provide valuable 
knowledge, it's crucial to apply 
what you learn:

 Write sample radio scripts 
regularly
 Record yourself reading your 
copy
 Seek feedback from peers or 
mentors
 Consider interning at a radio 
station or advertising agency to 
gain realworld experience

Supplementing Your Podcast 
Learning

To maximize your learning, 
combine podcast insights with 
other resources:

 Read books on copywriting and 
radio advertising
 Attend industry conferences or 

webinars
 Take online courses that offer 
more structured learning paths

By consistently engaging with 
podcasts and applying the 
knowledge gained, you can 
significantly improve your radio 
copywriting skills.

Remember that the most 
effective learning comes from a 
combination of listening, 
practicing, and seeking 
feedback. 

As you develop your craft, you'll 
find that the audiocentric nature 
of podcasts aligns perfectly with 
the skills needed for radio 
copywriting, making them an 
ideal learning tool for aspiring 
radio copywriters.

After you feel you have gotten all 
you can from these podcasts, I 
can suggest moving on to 
podcasts about audio production 
techniques  or more specialised 
podcats like ones on sound 
effects, or better yet, business 
and motivational podcasts (it is 
useful to listen to what your 
clients are listening to  so ask 
them for their 
recommendations).

And happy listening, no matter 
where or when you get your 
podcasts from.

<ENDS>

Earl says: I have had a couple of emails and conversations with some copywriters who have 
asked if we would be starting a podcast for the magazine and/or for the website  to be 
honest  it looks like a LOT of extra work, and what with full time employment, writing for and 
editing the magazine... we do'nt have the time. We aren't rulling it out, but for now we have 
had to put a couple of other ideas we have on the back burner until a later date.
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LEARNING WHAT IT IS
LEGAL TO SAY

Training in legal matters, 
regulations, and compliance 
policies is a crucial aspect of 
your radio copywriting education 
 and  it should not be ignored. 

Here's why it's important:
1. Risk mitigation:
Understanding legal issues 
helps copywriters avoid potential 
lawsuits or regulatory violations 
that could damage their 
reputation or that of their clients.

2. Ethical practice:
Knowledge of regulations 
promotes ethical copywriting 
practices, ensuring that content 
is truthful, accurate, and not 
misleading to consumers.

3. Industry credibility:
Copywriters who understand 
legal and compliance issues are 
seen as more professional and 
trustworthy by clients and 
employers.

4. Versatility:
This knowledge allows 
copywriters to work across 
various industries, including 
highly regulated sectors like 
finance, healthcare, and legal 
services.

5. Client protection:
By understanding legal 
boundaries, copywriters can 
protect their clients from 
potential legal issues arising 
from marketing content.

6. Competitive advantage:
Copywriters with legal and 
compliance knowledge can offer 
more comprehensive services, 
setting them apart from 
competitors.

7. Adaptability to changes:
The regulatory landscape is 
constantly evolving. 
Understanding the basics helps 
copywriters adapt more quickly 
to new rules and guidelines.

8. Improved collaboration:
Knowledge of legal issues 
enables better collaboration with 
legal teams and compliance 
officers, streamlining the content 
approval process.

9. International opportunities:
Understanding different 
regulatory environments can 
open doors to international 
clients and markets.

10. Confidence in writing:
Legal knowledge gives 
copywriters more confidence in 
their work, knowing they're 
operating within appropriate 
boundaries.

Ignoring legal and compliance 
training could lead to serious 
consequences, including legal 
issues, damaged reputations, 
and lost business opportunities. 

Take the time to learn more 
about your countries regulations 
and legal requirements, and 
even spending 2 hours every six 
months to remind yourself of 
those rules, laws, and 
regulations will keep you on the 
top of your game.

It's an essential part of a 
copywriter's toolkit in today's 
complex marketing environment.
<ENDS>
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5 WAYS TO ELEVATE
YOUR SCRIPT GAME

SO... You've written thousands 
of scripts, mastered the basics, 
and can probably craft a 30
second spot in your sleep. 

But even veteran radio 
copywriters can fall into 
comfortable routines. 

Here are five unexpected ways 
to shake up your approach and 
add new dimension to your work.

1. Write Your Script 
Backwards

Not wordforword backwards, 
but start with your calltoaction 
and work your way to the 
opening. 

This reverseengineering 
approach forces you to think 
differently about story structure 
and can help eliminate 
unnecessary preamble. 

I've found this particularly 
effective for those tricky 15
second spots where every word 
counts.

2. Eavesdrop at Rush Hour
Spend an hour weekly listening 
to conversations at hightraffic 
locations during drive time  
coffee shops, gas stations, or 
grocery stores.

People's actual dialogue 
patterns during radio prime time 
can be dramatically different 
from how we imagine they 
speak. 

Pay attention to their energy 
levels, conversation topics, and 
emotional states. 

This realworld calibration helps 
craft copy that resonates with 
listeners in their actual mindset, 
not our imagined version of it.

3. The "Three Device Test"

Before finalizing any script, listen 
to it through three different audio 
sources: a highend speaker, 
cheap earbuds, and a low
quality car radio. 

Your copy needs to maintain its 
impact across all listening 
conditions. 

You'd be surprised how often a 
script that sounds perfect in the 
studio falls flat through a 
listener's aging car speakers.

4. Create Character 
Backstories

Even for straightforward 
promotional spots, develop quick 
backstories for your voiceover 
characters. 

What did they eat for breakfast? 
Are they running late? 

These subtle context cues can 
transform standard copy into 
something with genuine 
personality, even if the backstory 
never explicitly makes it into the 
script.

5. The "7AM Mom" Filter

Run your copy through what I 
call the "7AM Mom" filter.

Imagine a parent making 
breakfast, helping with 
homework, and planning their 
day  all while your spot is 
playing. 

If your message can cut through 
that chaos and still land its key 
points, you've got a winner. 

If not, it's time to simplify and 
amplify.

Remember, in radio, we're not 
just competing with other ads... 
we're competing with traffic 
updates, morning show banter, 
and "Baby Shark" playing in the 
backseat. 

Your copy needs to work harder 
than ever to earn those precious 
seconds of attention.

These techniques might seem 
unconventional, but they can 
add fresh perspective to your 
alreadysolid foundation. 

After all, in an industry where 
everyone knows the rules, 
sometimes the best way forward 
is to write a few new ones.

<ENDS>
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BALANCING CREATIVITY &
CLIENT OBJECTIVES

As a radio copywriter, you're 
tasked with crafting compelling 
audio content that not only 
captures listeners' attention but 
also meets your client's specific 
goals.

Striking that balance between 
creative expression and client 
objectives is often hard to do. 

Here is some ways to navigate 
this task, while keeping your 
sanity intact:

Understanding Client 
Objectives

Clear Communication!

Begin every project with a 
thorough discussion of your 
client's objectives. 

Ask probing questions to 
uncover:
 Target audience demographics 
and psychographics
 Key message points
 Desired calltoaction
 Brand voice and tone 
preferences

Defining Success Metrics

Work with your client to establish 
clear, measurable goals for the 
radio spot. 

These might include:
 Increased call volume or 
website traffic
 Improved brand recognition
 Higher conversion rates for a 
specific offer

Infusing Creativity Within 
Constraints

Embrace the Challenge

View client constraints as 
creative prompts rather than 
limitations. 

Often, the most innovative 
solutions emerge when working 
within defined parameters.

Leverage Audio Techniques

Utilize the unique advantages of 
radio to enhance your creative 
approach:
 Sound effects to create vivid 
mental imagery
 Music to set the mood and 
reinforce brand identity
 Voice acting to convey emotion 
and personality

Crafting Effective Copy

Hook the Listener

Grab attention within the first few 
seconds using:
 Intriguing questions
 Surprising statements
 Relatable scenarios

Maintain Brand Consistency

Ensure your creative ideas align 
with the client's brand identity. 
This includes:
 Using consistent language and 
tone
 Incorporating established 
taglines or jingles
 Reinforcing brand attributes

Focus on Benefits

While creativity is important, 
never lose sight of the client's 
product or service benefits. 

Weave these seamlessly into 
your narrative.

Collaborative Iteration

Pitch Multiple Options

Offer the client 23 distinct 
creative approaches that all 
meet their objectives. 

I like to pitch a generic, a semi
creative and a creative script to 
clients.

This demonstrates your 
versatility and increases the 
likelihood of finding a mutually 
satisfying direction.

Be Open to Feedback

View client feedback as an 
opportunity to refine and 
improve your work. 

Ask specific questions to 
understand their concerns and 
preferences.
Educate and Explain

When presenting your ideas, 
articulate the rationale behind 
your creative choices. 

Help clients understand how 
your approach supports their 
objectives.
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Overcoming Common 
Challenges

Balancing Information and 
Engagement

Radio spots often need to convey 
a lot of information in a short 
time.

Prioritize key messages and use 
creative techniques to make 
dense information more 
digestible:
 Analogies or metaphors
 Humorous scenarios
 Memorable mnemonics

Managing Client Expectations

Some clients may have 
unrealistic expectations about 
what can be achieved in a 30 or 
60second spot. 
Address this by:
 Providing examples of 
successful radio ads in their 
industry
 Explaining best practices for 
radio copywriting
 Offering data on listener 
attention spans and recall rates

Adapting to LastMinute 
Changes
Be prepared for unexpected 
revisions or updates to client 
objectives. 

Maintain flexibility in your creative 
process to accommodate these 
changes without compromising 
quality.

Measuring and Learning

Track Performance

Work with your client to monitor 
the performance of your radio 
spots. 

Use metrics like:
 Response rates to specific 
offers
 Changes in brand perception 
surveys
 Sales data correlated with ad 
run times

Continuous Improvement

Use performance data and client 
feedback to refine your approach 
for future projects. 

Regularly update your skills and 
stay informed about industry 
trends to ensure your creative 
work remains fresh and effective.

By mastering the art of balancing 
creativity with client objectives, 
you'll not only produce more 
effective radio copy but also build 
stronger, longlasting client 
relationships. 

Remember, the goal is to create 
radio spots that are both 
creatively satisfying and 
strategically sound, driving 
results for your clients while 
showcasing your unique talents 
as a copywriter.

<ENDS>

BALANCING YOUR 
WORK & LIFE

As copywriters, we're 
uniquely positioned in an 
industry where creativity 
meets deadlines in a 24/7 
dance. 

Yet finding that sweet spot 
between crafting killer copy 
and maintaining sanity isn't 
just possible – it's essential.

The trick? Think of your 
energy like a station's power 
output – you need 
consistent transmission, not 
energy spikes that burn out 
your transmitter. 

Set clear 'broadcast hours' 
for work and stick to them. 
When a client wants their 
"urgent" sale spot at 8 PM, 
remember: few successful 
spots were ever written 
when the writer's mental 
playlist was running on 
empty.

Create your very own 
"programming schedule" – 
block out dedicated time for 
family, exercise, and those 
random moments of 
inspiration that strike during 
dog walks. 

Your best copy comes when 
your mind has space to 
breathe between the beats.

After all, you can't write 
about life if you're not living 
it, get out there and live it.

<ENDS>
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MENTORS & YOUR GROWTH
In the fastpaced world of UK 
radio, mentoring plays a crucial 
role in shaping the next 
generation of talented 
copywriters. 

As the industry evolves, 
experienced professionals have 
a responsibility to guide 
newcomers and help them 
navigate the unique challenges 
of crafting compelling radio copy.

The Importance of Mentorship

Mentorship in radio copywriting 
is not just about teaching 
technical skills; it's about 
imparting wisdom, industry 
insights, and creative inspiration. 

A good mentor can help aspiring 
copywriters develop their voice, 
understand audience 
engagement, and master the art 
of storytelling within the confines 
of short radio spots.

Key Areas of Focus

Writing for the Ear

One of the most critical skills for 
radio copywriters is the ability to 
write for the ear rather than the 
eye. 

Mentors should emphasise the 
importance of:
 Using conversational language
 Creating vivid imagery through 
words
 Crafting memorable hooks and 
taglines

Understanding Time 
Constraints

Radio spots are typically short, 
often just 30 or 60 seconds. 

Mentors can teach techniques 
for:
 Conveying key messages 
concisely
 Structuring copy for maximum 
impact
 Using pacing and pauses 
effectively

Adapting to Different Formats

UK radio encompasses various 
formats, from commercial 
stations to the BBC. 

Mentors should guide mentees 
in tailoring their writing style to 
suit different:
 Target audiences
 Station personalities
 Regulatory requirements
 Client needs

Mentoring Approaches

OneonOne Sessions

Regular oneonone meetings 
allow mentors to provide 
personalised feedback and 
address specific challenges 
faced by mentees. 

These sessions can focus on:
 Script reviews
 Brainstorming ideas
 Career development 
discussions

Group Workshops
Workshops bring together 
multiple mentees, fostering a 
collaborative learning 
environment. 

These sessions can include:
 Writing exercises
 Peer feedback sessions
 Guest speakers from the 
industry

Shadowing Opportunities

Allowing mentees to observe 
experienced copywriters in 
action provides invaluable real
world insights. 

This can involve:
 Sitting in on client meetings
 Watching recording sessions
 Participating in brainstorming 
sessions

Building a Mentoring Culture

To create a thriving mentorship 
programme in UK radio, stations 
and agencies should:
 Encourage experienced staff to 
become mentors
 Provide resources and time for 
mentoring activities
 Recognise and reward 
successful mentoring 
relationships

Challenges and Solutions

Time ConstraintsChallenge: 
Both mentors and mentees often 
struggle with busy schedules.

Solution: Implement flexible 
mentoring arrangements, such 
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as virtual meetings or 
asynchronous feedback sessions.

Keeping Up with Industry 
Changes Challenge: 

The radio landscape is constantly 
evolving.

Solution: Encourage continuous 
learning for both mentors and 
mentees through industry events 
and training programmes.

Measuring Success Challenge:

It can be difficult to quantify the 
impact of mentoring.

Solution: Establish clear goals 
and regularly assess progress 
through feedback from both 
parties.

The Future of Radio 
Copywriting Mentorship

As the UK radio industry 
continues to evolve, mentorship 
programmes must adapt to new 
technologies and changing 
audience preferences. 

This may include:
 Incorporating digital and social 
media elements
 Exploring podcast and 
streaming platforms
 Embracing datadriven 
copywriting techniques

By fostering strong mentoring 
relationships, the UK radio 
industry can ensure a bright 
future for copywriting, maintaining 
its position as a powerful and 
engaging medium for years to 
come.

<ENDS>

IS THERE A PERFECT AGE FOR A 
MENTOR?

While your 25yearold digital native mentor might know 
every TikTok trend, your 60yearold mentor has witnessed 
the psychological patterns of consumer behavior repeat 
themselves across four decades. 

These aren't dinosaurs clinging to outdated formats – 
they're adaptable professionals who've survived countless 
industry shifts, from the rise of FM to the streaming 
revolution. 

Good storytelling doesn't age, and neither does the ability 
to recognize what makes humans tick. 

The key isn't finding a mentor who matches your age 
bracket – it's finding one who matches your ambition and 
challenges your assumptions, regardless of when they first 
keyed a mic, or wrote their first bit of copy.

<ENDS>
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MENTORS KEY QUALITIES
Think you have what it takes to 
be a mentor?

Here are the key qualities that 
we as an industry are looking for 
in our mentors:

Industry Expertise

An effective radio mentor should 
have:
 Relevant experience in radio 
broadcasting, particularly in 
copywriting
 Uptodate knowledge of 
industry trends and technologies
 Understanding of different radio 
formats and audience 
demographics

Communication Skills

Strong communication abilities 
are crucial, including:
 Active listening to understand 
mentees' needs and concerns
 Clear and concise explanation 
of complex concepts
 Ability to provide constructive 
feedback tactfully

Guidance Approach

Effective mentors in radio 
should:
 Guide mentees to find solutions 
rather than providing answers

 Encourage creative thinking 
and problemsolving
 Adapt their mentoring style to 
suit individual mentees' learning 
preferences

Enthusiasm and Willingness 
to Share

Great radio mentors 
demonstrate:
 Passion for the industry and 
desire to help others succeed
 Openness in sharing their 
experiences, both successes 
and failures
 Enthusiasm for continuous 
learning and growth

Empathy and Patience

Important interpersonal qualities 
include:
 Understanding the challenges 
faced by newcomers to the 
industry
 Patience in allowing mentees 
to develop at their own pace
 Empathy towards mentees' 
struggles and setbacks

Technical Proficiency

In the radio industry, mentors 
should possess:
 Familiarity with broadcasting 
tools and software

 Understanding of audio 
production techniques
 Knowledge of digital platforms 
and their integration with radio

Career Development Support

Effective mentors help mentees 
by:
 Offering insights into career 
paths within the radio industry
 Providing networking 
opportunities and introductions
 Assisting in portfolio 
development and skill 
enhancement

Ethical Standards

Strong mentors in radio uphold:
 High professional standards 
and integrity
 Respect for confidentiality and 
trust
 Commitment to diversity and 
inclusion in the industry

By embodying these qualities, 
mentors in the radio industry can 
effectively guide and inspire the 
next generation of talent, 
particularly in areas like 
copywriting, ensuring the 
continued growth and innovation 
of the field.

<ENDS>

Finding the right radio mentor isn't about sending cold emails to industry veterans or stalking 
the Creative Director's LinkedIn – it's about genuine connection and mutual growth. 

Start by engaging authentically in industry spaces: join radio advertising groups, attend 
industry events (even virtual ones), and contribute thoughtfully to conversations about craft 
on professional forums.

Find someone, then ask for their advice, then go from there.
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IS YOUR MENTOR TUNED TO
A DIFFERENT FREQUENCY?

Professional disagreement in 
radio isn't just normal  it's 
valuable, provided you handle it 
with the same finesse you'd use 
to produce a toptier campaign. 

When you find yourself at odds 
with your mentor's perspective, 
treat it as an opportunity for 
dialogue rather than discord. 

Start by genuinely understanding 
their viewpoint  veterans often 
have battletested reasons 
behind their decisions that aren't 
immediately apparent. 

Present your different opinion as 
an addition to the conversation 
rather than a contradiction, 
backing it up with solid reasoning 
and, ideally, realworld examples 
or data. 

For instance, if you believe a 
traditional hardsell approach 
might not work for a younger 
demographic, come prepared 
with specific market research or 
recent campaign results.

Consider timing and setting too, 
raising disagreements in the 
middle of a client presentation or 
during a rushed production 
deadline isn't ideal.

Instead, schedule a dedicated 
time, perhaps over coffee or 
during a weekly review session. 

This demonstrates respect for 
both the relationship and the 
topic at hand. 

When presenting your case, use 
the same storytelling skills you 
employ in your copy. 

Frame your perspective as a 
narrative: "Here's what I've 
observed," "This is what the data 
suggests," "Here's how I think we 
could approach it differently."

Remember, the goal isn't to prove 
your mentor wrong but to 
contribute to a broader 
understanding. 

Sometimes, the best solution lies 
in the middle ground between 
traditional wisdom and fresh 
perspectives. 

Your mentor might surprise you 
with their openness to fresh ideas 
 after all, they didn't get where 
they are by being rigid and 
unchanging.

The best mentormentee 
relationships in radio aren't based 
on blind agreement but on mutual 
respect, and the ability to 
navigate different perspectives 
while keeping the end goal  that 
is, creating outstanding radio 
content  in clear focus. 

When handled professionally, 
disagreements with your mentor 
can strengthen your relationship 
and lead to better creative 
outcomes for everyone involved, 
including your clients and 
listeners.

<ENDS>



35 Radio Copy Paste MiniMag Bonus December 2024

TRAINING IN SOUND DESIGN
Training in sound design can 
significantly enhance your skills 
as a radio copywriter, making 
you a far more versatile and 
effective professional, and more 
desirable employee too.
 
Today we try to explain why 
having a firm footing in these, 
not only makes you a better 
writer, but achieve better results.

1. Enhanced Auditory 
Storytelling:
Knowing and having solid sound 
design skills allow you to craft 
more immersive and engaging 
radio advertisements.

By understanding how different 
audio elements work together, 
you can create a richer 
experiences that captivates 
listeners and enhances your 
message.

2. Improved Scene Setting:
With sound design knowledge, 
you can better establish the 
setting and atmosphere of your 
radio ads. 
This allows you to transport 
listeners to specific locations or 
evoke particular moods, 
making your copy more vivid and 
memorable.

3. Emotional Impact: 
Sound effects and music can 
significantly amplify the 
emotional resonance of your 
copy.

Understanding how to select and 
manipulate these elements 
enables you to create more 
powerful emotional connections 
with listeners.

4. Better Integration of Copy 
and Sound:
Training in sound design helps 
you write copy that seamlessly 
integrates with audio elements, 
resulting in a more cohesive and 
effective advertisement.

5. Rhythm and Pacing:
Sound design skills allow you to 
better align your copy's rhythm 
and pacing with background 
music or sound effects. 

This creates a harmonious 
overall composition that can 
enhance the impact of your 
message.

6. Emphasis and Contrast:
Understanding sound design 
principles enables you to use 
audio elements to emphasize 
key points in your copy or help 
to create contrast for dramatic 
effect.

7. Expanded Creative 
Possibilities:
Sound design training opens up 
new creative avenues for your 
radio copywriting, allowing you 
to push boundaries and create 
more innovative scripts.

8. Unique Sonic Branding:
Knowing some sound design 
skills, you can develop 
distinctive audio signatures for 
brands, making them more 
recognizable and memorable.

9. Creative Sound Effects:
You can craft custom sound 
effects that perfectly match your 
copy, rather than relying solely 
on stock sounds. 

This can lead to more original 
and attentiongrabbing 
advertisements.

10. Technical Proficiency:
Understanding sound design 
gives you valuable technical 
knowledge that can improve 
your copywriting process and 
final product.

Knowing what your stations 
limitations are also helps.

11. Timing and Duration:
Sound design skills help you 
better estimate the timing and 
duration of various audio 
elements, allowing you to write 
copy that fits perfectly within the 
allotted time frame.

12. Mixing and Layering:
Knowledge of how different 
audio elements interact when 
mixed or layered can inform your 
writing, ensuring your copy 
works well with other sounds in 
the final production.
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13. Improved Communication 
with Production Teams
Training in sound design also 
enhances your ability to 
collaborate effectively with your 
producers and engineers.

14. Shared Vocabulary:
Understanding sound design 
terminology allows you to 
communicate more 
precisely about your creative 
vision, leading to better 
outcomes.

15. Realistic Expectations:
Knowledge of sound design 
capabilities and limitations helps 
you write copy that is feasible to 
produce, thus letting you 
streamline the production 
process.

16. Versatility in the Industry
Often overlooked, but solid 
sound design skills make you a 
more versatile professional, 
opening up new opportunities in 
the radio and audio production 
industries.

17. Expanded Role:
You can then, potentially, take on 
additional responsibilities in radio 
production, making you a more 
valuable team member.

18. Career Advancement:
The combination of copywriting 
and sound design skills can lead 
to new career opportunities too, 
such as creative director roles or 

specialized positions in audio 
branding.

19. Adaptation to the Evolving 
Media Landscape
As the media landscape 
continues to evolve, sound 
design skills become 
increasingly relevant for radio 
copywriters.

Opening the doors to podcasting 
and streaming and interactive 
audio.

In conclusion, training in sound 
design can significantly enhance 
your capabilities as a radio 
copywriter. 

It allows you to create more 
immersive and effective 
advertisements, opens up new 
creative possibilities, improves 
your technical proficiency, and 
makes you a more versatile 
professional in the evolving 
audio landscape. 

By combining strong 
copywriting skills with sound 
design knowledge, you can 
produce radio advertisements 
that not only convey your 
messages effectively but also 
create memorable auditory 
experiences for listeners.

<ENDS>
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CREATING A PORTFOLIO

As a radio copywriter, your 
portfolio is your calling card  it is 
a showcase of your best work 
that demonstrates your ability to 
craft compelling audio content. 

Here's how to build a portfolio 
that will impress potential 
employers and clients:

Selecting Your Best Work

1. Aim for Quality Over 
Quantity

Choose only 812 of your 
strongest pieces that highlight 
your versatility and creativity. 

Include a mix of:
 Creative Commercial spots (30 
and 60second ads)
 Straight or generic Commercial 
both scripts and produced
 Station promos and IDs
 Public service announcements

2. Demonstrate Range

Showcase your ability to write for 
different industries, tones, and 
target audiences

Try to include examples of:
 Hardsell vs. softsell 
approaches
 Humorous and serious spots
 B2B and B2C content
 Various industries (e.g., 
automotive, retail, healthcare)

Presenting Your Work

1. Audio Samples

Whenever possible, include 
produced audio versions of your 
scripts. 

If unavailable, consider:
 Recording yourself reading the 
scripts
 Collaborating with voice actors 
to create mockups
 Using texttospeech software 
for basic audio representation

2. Written Scripts

Present your scripts in a clean, 
easytoread format:
 Use a standard script layout 
(even if they were done at or for 
different radio stations)
 Include any production notes or 

direction
 Specify the intended length 
(e.g., :30, :60)

3. Context and Results

For each piece, if you can, 
provide brief context:
 Client/station name
 Campaign objectives
 Target audience
 Any measurable results or 
feedback

Organizing Your Portfolio

1. In Digital Format

Create an online portfolio for 
easy sharing and updating:
 Use a dedicated portfolio 
website or platform
 Ensure audio samples are 
easily playable
 Optimize for mobile viewing

2. Have a Logical Structure

Organize your work in a way that 
guides the viewer:
 Group similar types of content 
together
 Consider arranging by industry 
or style
 Place your strongest pieces at 
the beginning and end

Showcasing Your Skills

1. Highlight Specialties

If you excel in specific areas of 
copywriting, create sections that 
emphasize these skills:
 Storytelling in shortform 
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content
 Creating memorable taglines or 
jingles
 Writing for specific industries or 
demographics

2. Demonstrate Adaptability

Include examples that show your 
ability to:
 Write for different radio formats 
(e.g., news, music, talk)
 Adapt copy for various dayparts
 Incorporate sound effects or 
music beds effectively

Additional Portfolio 
Elements

1. About Me Section

Include a brief bio that highlights:
 Your experience in radio 
copywriting
 Any relevant awards or 
recognition
 Your unique approach or 
philosophy to radio writing

2. Testimonials

If possible, include quotes from 
satisfied clients or colleagues 
that speak to your skills and your 
professionalism.

You should edit these for space, 
keep them short and give the 
client name and business name. 

The same for testimonials from 
colleagues.

3. Contact Information

Make it easy for potential 
employers or clients to reach 
you:
 Include multiple contact 
methods (email, phone, social 
media)
 Consider adding a contact form 
directly on your portfolio site

By carefully curating and 
presenting your work, you can 
create a radio copywriting 
portfolio that effectively 
showcases your talents and 
increases your chances of 
landing new opportunities in the 
industry. 

Remember to regularly update 
your portfolio with your latest and 
best work to keep it fresh and 
relevant.

<ENDS>

NAILING YOUR 
INTERVIEW 
 10 Short 
 Quick Tips:

1. Bring varied samples in 
your portfolio – from retail 
spots to creative storytelling.

2. Make sure that you study 
the station's current ads 
before walking through their 
door.

3. Emphasize your ability to 
write quality copy under 
pressure.

4. Have solid examples of 
turning difficult briefs into 
wins for both the client, and 
for the station with returning 
or up selling clients.

5. Show you understand 
basic audio production 
terminology.

6. Be ready for an onthe
spot writing test.

7. Skip the old "passion for 
radio"spiel – instead share 
specific campaigns that 
moved you.

8. Demonstrate how well you 
handle client feedback.

9. Come armed with real 
results from your past 
campaigns.

10. Know both traditional 
radio and digital integration.

Good luck!
<ENDS>
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FROM ONE MEDIA TO 
ANOTHER

This article was suggested by 
someone who had a new sales 
rep join their team from 
newspapers, it was their first 
time in radio, and they wanted 
to try their hands at 
everything (also, sadly  their 
station has no copywriter on 
staff and the sales team write 
their own copy)  so we 
thought it would be a golden 
opportunity to address people 
shifting from one medium to 
the other.

Here are some key tips for 
transitioning from print to radio 
advertising, including training 
advice:

Understand the Medium

Radio is fundamentally different 
from print, so it's crucial to 
understand its unique 
characteristics:

 Audioonly format requires vivid 
language to create mental 
imagery
 Time constraints (typically 15
60 seconds) demand concise 

messaging
 Listeners may be multitasking, 
so repetition is important

Adapt Your Writing Style

Your ad copy needs to suit the 
radio format:

 Use conversational language 
and short, simple sentences
 Write for the ear, not the eye  
read scripts aloud to test flow
 Focus on one key message or 
calltoaction per ad
 Incorporate sound effects and 
music to enhance the message

Learn Radio Production 
Techniques

Familiarize yourself with radio 
production elements:

 Voice acting and delivery styles
 Audio editing and mixing
 Music and sound effect 
selection
 Timing and pacing in audio 
formats

Study Effective Radio Ads

Take some time to analyze 
successful radio commercials, 
what works for you?
 Listen to awardwinning radio 
ads in various categories
 Note how they use humor, 
storytelling, or emotion to 
connect
 Observe how they integrate 
branding and calltoaction

Develop Audio Storytelling 
Skills

Practice crafting compelling 
audio narratives:

 Create short audio stories or 
podcasts to hone your skills
 Experiment with different 
narrative structures and voice 
styles
 Learn to evoke emotions and 
paint pictures with words alone

Understand Radio 
Demographics

Research radio audience 
demographics and behaviors:

 Study listener profiles for 
different radio formats and 
timeslots
 Learn how to target specific 
audience segments effectively
 Understand how radio 
consumption differs from print 
media consumption

Collaborate With Your Voice 
Talent

Learn to work effectively with 
voice actors:
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 Understand how to write scripts 
that play to voice actors' 
strengths
 Practice directing voice talent 
to achieve desired delivery and 
tone
 Learn to select appropriate 
voices for different brands and 
messages

Master Timing and Pacing

Develop a sense of timing 
specific to radio:

 Practice writing and editing 
scripts to fit exact time 
constraints
 Learn to balance copy, sound 
effects, and music within an ad
 Understand how pacing affects 
listener engagement and 
retention

Embrace Audio Branding

Explore ways to create 
distinctive audio branding:

 Develop sonic logos or jingles 
that reinforce brand identity
 Create consistent voice and 
music styles across campaigns
 Learn how to integrate audio 
branding with other marketing 
efforts

Stay Updated on Radio Trends

Keep abreast of evolving radio 
advertising trends:

 Follow industry publications 
and attend radio advertising 
workshops
 Stay informed about new radio 
technologies and formats

 Understand the interplay 
between traditional radio and 
digital audio platforms

By focusing on these areas, you 
can start to effectively transition 
your skills from print to radio 
advertising.

Bare in mind that upskilling 
yourself to work in radio may 
seem like an uphill battle at 
times, but with some 
preperation, some planning and 
enough time  you can and will 
get there.

Practice, try, read and 
discover old ads, new ads, 
award winning spots and try 
your hand at rewriting them.

<ENDS>

The leap from TV to radio 
copywriting requires a 
fundamental shift in your 
storytelling approach. 

While TV lets you lean on visual 
cues and product shots, radio 
demands you paint pictures 
using only sound and silence. 

It's like switching from a fully 
loaded Swiss Army knife to a 
single, razorsharp blade – you 
have fewer tools, but each word 
must cut deeper.

Forget the luxury of showing that 
sleek new car gliding around 
mountain bends. 

In radio, you'll need to trigger 

these visuals in the listener's 
mind through strategic word 
choice and sound design. 

Your pacing needs adjustment 
too. 

TV viewers can absorb 
information through multiple 
senses simultaneously, but radio 
listeners have just one input 
stream, so your script needs 
more breathing room.

Remember, radio doesn't have 
lower thirds or supers for contact 
information. 

Every crucial detail needs 
seamless integration into your 
narrative. 

And while TV can get away with 
longer spots due to visual 
engagement, radio demands 
ruthless efficiency. 

You'll need to master the art of 
the 30second (or even 15
second) story arc.

Think of it this way: you're not 
losing the power of visuals; 
you're gaining the limitless 
canvas of imagination. 

The best radio copy doesn't 
make listeners miss the screen – 
it makes them forget that they 
ever needed one.

<ENDS>

FROM TV TO RADIO
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YOUR DISTINCTIVE VOICE AS 
A COPYWRITER

Some see it as a superpower, 
others as a burden, what do you 
see your writing 'voice as'?

AND, have you ever wondered 
why some radio ads stick in your 
mind while others fade into 
background noise? 

The secret ingredient might just 
be the writer's distinctive voice. 

Or you might end up feeling you 
have split personalities while 
writing (thats how I feel).

Let's dive in and discover how 
developing your unique writing 
style can transform your scripts 
from forgettable to unforgettable.

Why Your Voice Matters

Think of your favorite radio 
personality. 

What makes them stand out?

It's not just what they say, but 
how they say it. 

The same principle applies to 
writing for radio. 

A distinctive voice can be your 
secret weapon, helping you to:
 Stand out in a sea of 
sameness
 Build a stronger connection 
with your audience
 Infuse your writing with 
authenticity

Imagine your words jumping out 
of the speakers and grabbing 
listeners by the ears. 

That's the power of a well
developed writing voice!

Crafting Your Radio Persona

Now, you might be thinking, "But 
I'm writing for a brand, not 
myself!" 

True, but: "Your voice needs to 
harmonize with the brand's 
personality. It's like being part 
of a band" you want your 
instrument to complement the 
overall sound, not clash with it.

Tips for Tuning Your Voice:

1. Get to know the brand inside 
out
2. Understand the target 
audience
3. Adjust your tone to fit different 
contexts (A latenight jazz show 
needs a different vibe than a 
morning traffic report, right?)

Remember, consistency is key. 

Your voice should be 
recognizable across all 
channels, from radio spots to 
social media posts.

Finding Your Groove

Developing your writing voice is 
like learning to play any 
instrument. 

It takes time, it takes hours of  
practice, experimentation, and a 
willingness to hit a few wrong 
notes along the way. 

Here are some exercises to help 
you find your writing rhythm and 
voice  they do take some time 
to get right, so don't rush, take 
your time and get to know 
yourself:

1. Record and Listen: 
Grab your phone and record 
yourself talking naturally about a 
topic you love. 

Then, transcribe it. 

You'll start to notice your speech 
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patterns, favorite phrases, and 
unique quirks.

2. Read Aloud:
Take your favorite radio scripts 
and read them out loud. 

Pay attention to what feels 
natural and what doesn't. 

This will help you write in a more 
conversational tone.

3. Write, Write, Write: 
The more you write, the more 
your voice will emerge. 

Don't be afraid to experiment 
with different styles and tones.

4. Find Your Inspiration: 
Who are your radio ad writing 
heroes?

Study their work, but don't copy 
them. 
Instead, let their style inspire you 
to develop your own unique 
voice.

Striking the Right Chord

While having a distinctive voice 
is great, it's important to 
remember that you're writing for 
an audience, not just for 
yourself. 

Your voice should enhance the 
message, not overshadow it. 

Think of it as seasoning “you 
want to add flavor without 
overpowering the main dish."

It's A Balancing Act:

 Align your voice with the 
brand's values and messaging
 Be flexible enough to adapt 
your tone when needed
 Stay authentic as forced 
quirkiness is as appealing as a 
squeaky clarinet

Your Voice IS Your 
Superpower

Developing your distinctive 
writing voice isn't just about 
standing out it's about 
connecting. 

When you write with authenticity 
and personality, you create a 
bond with your audience. 

They're not just hearing words; 
they're experiencing a 
conversation.

So, embrace your unique 
perspective. 

Let your personality shine 
through your writing. 

With practice and persistence, 
you'll find that your distinctive 
voice becomes more than just a 
writing technique it becomes 
your radio writing superpower.

Now, go forth and let your voice 
be heard! 

Who knows? 

Your words might just be the 
next ones to get stuck in 
someone's head  in the best 
way possible.

<ENDS>

OUR NEXT ISSUE THEME IS: 
CLIENTS

If you would like to contribute to our next issue, 
drop us an email to discuss the topic you would 
like to cover and we will work with you.
Don't forget to include a bio with both your 
article and your expression of interest.
EMAIL: allmarketing@radiocopywriters.com

SEE THE MAIN MAGAZINE 
FOR FULL DETAILS IN OUR 

SUBMISSIONS PAGE.
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MORE THAN JUST AWARDS

OR... Why Copywriters At ALL 
Radio Stations Should Enter 
Industry Competitions.

In radio advertising, copywriters 
often find themselves caught up 
in the daily grind of crafting 
compelling commercials.

Amidst tight deadlines and client 
demands, the idea of entering 
industry award competitions 
might seem like a luxury 
reserved for big advertising 
agencies or metropolitan radio 
stations  who might have a 
team of people behind their 
commercial entries. 

However, this perception couldn't 
be further from the truth. 

Entering these competitions is 
not just about winning 
accolades; it's a valuable 
learning process that can 
significantly enhance a 
copywriter's skills and career 
prospects.

The Hidden Benefits of 
Competition Entry

While the allure of winning an 
award is undeniable, the real 
value lies in the journey of 
preparing and submitting your 
entry. 

This process forces copywriters 
to step back from their dayto
day work and critically evaluate 
their creations. 

It's an opportunity for self
reflection and growth that's often 
overlooked in the hustle of 
meeting deadlines.

Honing Your Craft

Preparing an award entry 
requires copywriters to revisit 
their work with a critical eye.

This retrospective analysis can 
reveal strengths and 
weaknesses in your writing that 
may not be apparent during the 
initial creation process. 

By scrutinizing your own work 
through the lens of competition 
criteria, you gain valuable 
insights into areas for 
improvement.

Learning Industry Standards

Award competitions often set 
benchmarks for excellence in the 
industry. 

By studying the entry 
requirements and past winners, 
copywriters can gain a deeper 
understanding of what 
constitutes outstanding work in 
their field. 

This knowledge alone can 
elevate the quality of your work.

Networking Opportunities

Many award ceremonies include 
networking events or workshops.

These gatherings provide 
invaluable opportunities to 
connect with peers, potential 
employers, and industry leaders.

The connections made at these 
events can lead to 
collaborations, job opportunities, 
or mentorship relationships that 
can significantly impact your 
career.

Breaking the MetroCentric 
Myth

It's a common misconception 
that industry awards are 
dominated by large agencies 
and metropolitan radio stations. 
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In reality, many competitions 
have categories specifically 
designed for smaller markets or 
independent copywriters. 

By participating, you help to 
diversify the pool of entries and 
bring fresh perspectives to the 
industry.

Showcasing Regional Talent

Entering competitions as a 
copywriter from a smaller market 
or independent background 
helps to showcase the diversity 
of talent in the industry. 

Your unique voice and 
perspective can bring fresh ideas 
to the table, challenging the 
status quo and pushing the 
boundaries of creative 
advertising.

Leveling the Playing Field

Many award competitions use 
blind judging processes, where 
entries are evaluated without 
knowledge of the submitter's 
identity or affiliation. 

This approach ensures that the 
work is judged solely on its 
merits, giving copywriters from 
all backgrounds an equal chance 
to shine.

The Educational Value of 
Terms and Conditions

While it might be tempting to 
skim over the entry guidelines, 
taking the time to thoroughly 
read and understand the terms 
and conditions of a competition 
is crucial. 

This process is educational in 
itself and can teach you valuable 
skills that extend beyond the 
competition.

Attention to Detail

Carefully following submission 
guidelines hones your ability to 
pay attention to detail is a critical 
skill in copywriting. 

This meticulous approach can 
translate into more polished work 
in your daytoday projects.

Understanding Legal Aspects

Many competition terms include 
clauses about intellectual 
property rights, usage 
permissions, and other legal 
considerations. 

Familiarizing yourself with these 
aspects can give you a better 
understanding of the legal side 
of the advertising industry, which 
is invaluable knowledge for any 
copywriter.

Time Management

Meeting submission deadlines 
while juggling your regular 
workload improves your time 
management skills. 

This ability to balance multiple 
priorities is essential to learn.

Embracing the Learning 
Process

Entering industry award 
competitions should be viewed 
as an investment in your 
professional development. 

Whether you win or not, the 
process of preparing and 
submitting an entry provides 
numerous learning opportunities 
that can enhance your skills and 
advance your career.

SelfEvaluation

The act of selecting your best 
work for submission encourages 
selfreflection and helps you 
identify your strengths and areas 
for improvement. 

This selfawareness is crucial for 
continuous growth as a 
copywriter.

Feedback and Recognition

Even if you don't win, many 
competitions offer feedback on 
entries. 

This constructive criticism from 
industry experts can provide 
valuable insights into how to 
improve your craft, or validate  
your skills  boosting your 
confidence and career 
prospects.

In conclusion, YES  copywriters 
should view industry award 
competitions not as exclusive 
events for the elite, but as 
valuable learning opportunities 
open to all, we should embrace 
the process of entering these 
competitions, honing our skills, 
gaining industry insights, and 
potentially earning recognition 
for your hard work. 

So next time, enter, and learn 
from the process.

<ENDS>
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